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Instructions for the Candidates
Write your roll number in the space provided on the top of
this page.
This paper consists of fifty multiple-choice type of questions.
At the commencement of examination, the question booklet
will be given to you. In the first 5 minutes, you are requested
to open the booklet and compulsorily examine it as below :

(i) To have access to the Question Booklet, tear off the
paper seal on the edge of this cover page. Do notaccept
a booklet without sticker-seal and do notacceptan open
booklet.

(ii) Tally the number of pages and number of questions in

the booklet with the information printed on the cover
page. Faulty booklets due to pages/questions missing
or duplicate or not in serial order or any other
discrepancy should be got replaced immediately by a
correct booklet from the invigilator within the period
of 5 minutes. Afterwards, neither the Question Booklet
will be replaced nor any extra time will be given.
After this verification is over, the Test Booklet Number
should be entered on the OMR Sheet and the OMR Sheet
Number should be entered on this Test Booklet.

Each item has four alternative responses marked (1), (2), (3)
and (4). You have to darken the circle as indicated below on
the correct response against each item.

Example: () @) @ (@ where (3)is the correctresponse.

Your responses to the items are to be indicated in the OMR
Sheet given inside the Booklet only. If you mark your
response at any place other than in the circle in the OMR
Sheet, it will not be evaluated.

Read instructions given inside carefully.

Rough Work is to be done in the end of this booklet.

If you write your Name, Roll Number, Phone Number or
put any mark on any part of the OMR Sheet, except for the
space allotted for the relevant entries, which may disclose
your identity, or use abusive language or employ any other
unfair means, such as change of response by scratching or
using white fluid, you will render yourself liable to
disqualification.

You have to return the original OMR Sheet to the invigilators
at the end of the examination compulsorily and must not
carry it with you outside the Examination Hall. You are
however, allowed to carry original question booklet and
duplicate copy of OMR Sheet on conclusion of examination.
Use only Blue/Black Ball point pen.

Use of any calculator or log table etc., is prohibited.

There are no negative marks for incorrect answers.

In case of any discrepancy in the English and Hindi versions,
English version will be taken as final.
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MASS COMMUNICATION AND JOURNALISM
PAPER - 11

Note : This paper contains fifty (50) objective type questions of two (2) marks each. All questions
are compulsory.

1. Awurobindo Ghosh’s Journal was :
(1) Satyavadini (2) Dharma
(3) Swadesimitran (4) Bala Bharathi
2. are arbitrary, abstract and represent unseen phenomena.
(1) Symbols (2) Signs
(3) Rules (4) Codes
3.  Priming effect of Leonard Berkowitz focusses on :
(1) Political manipulations (2) Television Violence
(3) Individualism (4) Personal Relations

4.  Who is the author of the book ‘Pen as my sword” ?

(1) K. Rama Rao (2) SXK. Rau
(3) M. Chalapathi Rao (4) S. Prakasa Rao
5.  The information processing theory argues that our cognitive resources are :
(1) Large (2) Superflous
(3) Limited (4) Unreliable
6.  The positioning of news stories to highlight some aspects of a political issue is known as :
(1) Frame of reference (2) Semantic noise
(3) Homophily (4) Priming

wass [N 2
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12 : 38 YHTE § U= (50) I5-faseda U €1 YAE U & af (2) o ¥ 9t v e
g

1.  SRfEQ] =9 ki Yiaeht o :

(1) SeFatet )
(3) EENTHAR (4) =T R
2. el €, <1 219 UfEe &1 AR ¥ 3R 3§ Y& 4l €|
(1) v (2) wha
(3) fm (4) =

3. fodmre shifaes &1 mafasa 1 e frafafead § 9 ffa w g g &2
(1) TSHIGS B T9F (2) <eifasH o
(3) wAfFmER (4) oAt HaH

4. 'TFUS OE 9’ THF T & @ Efdargd § 9 $E © 2

(1) =EAIS T @ (2) THH @
(3) TH. Jamfd T (4) TH TEHRIE

5. gu uiwhal fasra 98 7 <1 & fF TR | g €
(1) =A9s (2) faftE
(3) HifHa (4) sfoveE

~

6. THMER W@ 59 YR TGl o 379 TSHITH Hae o 9 Teqsl &l S9FR a1 S, fF=farad
T H 1 Femdl ¢ 2
(1) HeH = = (2) A= Hohd
(3) eI (4) e
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7.  Which folk drama is known for its humour and social criticism ?
(1) Yakshagana of Karnataka (2) Nautanki of Uttar Pradesh
(3) Kariyala of Himachal Pradesh ~ (4) Mohiniyattam of Kerala
8.  Deliberate manipulation of communication was referred to as :
(1) Campaigning (2) Propaganda (3) Advertising (4) Gossip
9.  The concept of structural violence as related to mass communication can be traced to :
(1) Johann Galtung (2) Jacob Thompson
(3) William Parker (4) Mark Pearson
10. The lack of access to communication technology among people of different races, the poor,
the disabled and the rural communities is known as :
(1) Group conformity (2) Technically savvy
(3) Group deviance (4) Digital divide
11. The ‘Copyright day” is observed on :
(1) February 01 (2) October 15 (3) July 05 (4) April 23
12. Holism refers to :
(1) Interdependent systems exchange information
(2) Consists of sub-systems and supra-system affects every other part
(3) System have boundaries that separate them
(4) Interpenetrating systems freely exchange information
13. Logo is an identifying mark of a :
(1) Product (2) Company (3) Person (4) Purchaser
14. Bernard Berelson developed the research method :
(1) Content analysis (2) Telephone interview
(3) Action research (4) Focus group discussion
waso [ AR : Papert




10.

11.

12.

13.

14.

Trfafaa § @ SH-91 dieh T2 2H1-Hsieh 3R TS STl & folt S S € 2
(1) HHAleH BT F&ATH (2) S YW HI ASH!
(3) TedT=A WS 1 A (4) A H HAIfBEZZH

HAR 9§ THGAF I T SSISBTSl i el STl o1 :
(1) e (2) WER (3) famm= (4) STFETR

SEER ¥ R @R 69 &1 S S €
(1) SeM fegn (2) S GEE
(3) Tafeaq IR (4) e TorEREA

STATT- 3T AEAl, TR, ST AN SR UTHO G & ANl § G9R Uikt do e sl AT &l
freferfaa 9 4 forder &9 § 1 S & 2

(1) ¥¥E & (2) THAHI TAAH

(3) e faue (4 fefSea fawsm

‘STdTEe fead’ JEn S ¥
(1) 01 ®Ed & (2) 15 FER & (3) 05 el (4) 23 1A I

Hquiar § qred ®

(1) =aa gorel faf=e g=m

(2) IS 3T 9N R IY-YUIEAT SR =T YOIed! o1 T S &l
(3) TN ! HHIC Bt § S 3% gUSF HA ©

(4) T fafw=a =1 &1 sia:urare gore

A fr=fataa 9 9 forgen veam fag 22
(1) 3R (2) @A (3) =Afw (4) Rl

TS ewd | fefatad § 9 fog agyam =+t fafy fawtag & 22
(1) fawm-ag favemm (2) CEIHM HIEIEHR
(3) TRaIfT= SAgHyM (4) TRIHH T T4
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15. Purposive Sampling is not amenable to :
(1) Field work (2) Testing

(3) Descriptive statistics (4) Inferential statistics

16. The textuality of television is considered as :

(1) Limited (2) Indeterminate (3) Monosemy (4) Inter-textual

17. The Limited Effect Theory was developed by :
(1) Coillion Cowper (2) John Abraham
(3) Elihu Katz (4) Joseph Klapper

18. In innovation diffusion theory, those who directly influence early adopters are known as :

(I) Rejectors (2) Enforcers (3) Commentators (4) Change agents

19. DPA is a news agency of

(1) Spain (2) Sweden (3) Finland (4) Germany

20. Identify the scale which is simply a system of assigning numbers to events :
(1) Ordinal scale  (2) Internal scale (3) Nominal scale (4) Ratio scale

21. E.M. Rogers” work of “diffusion of innovations’ illustrates the power of :
(1) Meta-analysis (2) Content analysis

(3) Group analysis (4) Cognitive effects

22. Most commonly used method specially in studies relating to behavioural sciences :
(1) Observation Method (2) Survey Method

(3) Interview Method (4) Content Analysis Method

wass [N 6



15.

16.

17.

18.

19.

20.

21.

22,

quESH gtaeaa fefataa feafaai § ganfea == foan sn g @

(1) Thice &M (2) wdEm

(3) TaeroTeHs HifETsh (4) STHAG it

STATerST T TRATAT T HHAT S € :

(1) Hifa (2) I (3) T (4) a4

Hifta yue fagra A=fateaa 9 9 fega fasiag fwan ar?
(1) it HIW (2) S STsEH
(3) et e (4) SE® FAR

Tayada faqeo fagra & i yem S & 99 guafad & ® :
(1) TRl (2) wadE (3) SRl (4) TREda sifaesal

Sra.u. f=fafea 9 9 frgs! wod &2
(1) &= (2) wEteA (}) frs (4) AT

13T ol AT O 9%Td &3 1 J13 Ush YU o Thel sl Y= hifeiu |
(1) oTEHa @ha  (2) T=0d @ha  (3)  AEad Shd (4) Y e

oEh 3.0, TSR F 3101 T Fewrrs sttt seoem’ # f=fafaa #t wifea o1 feemr foman ©
(1) Her-fagemo (2) =g-fawemo
(3) wE-faverym (4) HIERHR GHE

=ZaeR foam ¥ Hefua e | fave w1 9 eifa am= w9 9§ vy fafa ¢
(1) Seor fafy (2) T fafy
(3) weTeRR fafy @) fora-awq faverm fafa
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23. “The need for decolonisation and democratisation of information and communication” was
propagated by :
(1) The New World Information and Communication Order (NWICO)
(2) Monopoly of broadcasting
(3) The Marxist Theory of Media and Society
(4) Copyright Policies
24. The term, objectivity rituals, is used in :
(1) News reporting (2) Public relations
(3) Advertising (4) Cultural communication
25. Identify one of the key recommendations of the First Press Commission :
(1) Setting up of the office of Registrar of Newspapers of India
(2)  Abolition of Press Council of India
(3) Introduction of Article 19 (1) (A)
(4) Special privileges to newspaper owners
26. Assertion (A) : The do-it-yourself digital tools offer an audience public control over media
environment.
Reason (R) : The dominant media models are resorting to unbridled supply of frivolous
entertainment to survive.
Code :
(1) Both (A) and (R) are true.
(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A) is true, but (R) is false.
(4) (A) is false, but (R) is true.
27. Assertion (A) : Editorial neutrality and political detachment are a greatjournalistic tradition.
Reason (R) : Partisan media systems result in an alliance between a section of the media
and government, which is a positive result.
Code :
(1) Both (A) and (R) are true.
(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A) is true, but (R) is false.
(4) (A) is false, but (R) is true.
waso [ AR 8 Papert




23.

24.

25.

26.

27.

" =T 3R GER o SUfTERieRRoT SR Aleha A0l shi STavashal’’ o1 wfaured frfafaa o 9 fara
o 272

(1) 1= fova go1 3R H9R saedn (U, $5e, 37, 91,311, )

(2) THRY T UHIEHR

(3) Hifear 3R HHS 1 AR fag

(4) HidRIEe

‘FEqaeRar Afa-Tarst’ sreemaett &1 yam f=fatad § 9 fwg § s €2
(1) THER e d (2) SA-HuE H
(@) fommAH (4) HIEHldH FYTO H

TIY U9 FHHIYE 1 ygE ot w6 fafga St
(1) R FHERYS YSiae® & HAEE i S
(2) HRAE 99 qREE &l g

(3) SIS 19 (1) (F) AR FTA

(4) TEERTS & w@EE i fae giaam

ATRIT (A): T-Hafera fefSea suwo Hifear ufigyd W st & == %1 Hva & 2
qh (R): el HEAH U SR 1 I WA o A goeh ARSI hIashHl ol JHIA
FAE

<

(1) (A) 3R (R) <1 @&t |

(2) (A) 3R (R) THT W& E, AfFA (R), (A) T T =ARA TE T
(3) (A) T &, Afe (R) 7o T

(4) (A) T B, SAfR (R) T2

AMURYT (A) :  TUGHT FTousmar SR TSI o Wi SIS Ush HieTsrl Torehiidl Tl ¢ |

& (R) : g TeTUTdT HEAH AT TRhHR IR HfSa1 o Tk 97 & =9 U T3aeq o7l
2, foraes uftom gerress 2 1

<

(1) (A) 3R (R) <1 @&t |

(2) (A) 3R (R) THT W& E, AfFA (R), (A) T T =ARA TE T

(3) (A) T &, Afe (R) 7o T

(4) (A) T B, SAfR (R) T2
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28. Assertion (A) : There have been fast paced shifts in media management paradigms all over
the world.
Reason (R) : The emergence of new semiotic socio-political order has affected the media
economics to a large extent.
Code :
(1) Both (A) and (R) are true.
(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A) is true, but (R) is false.
(4) (A) is false, but (R) is true.
29. Assertion (A) : The mainstream media managers have now lost the way to hold their
audiences intact.
Reason (R) : For, in the new socio-technical world, audiences produce their own contents
and meanings.
Code :
(1) Both (A) and (R) are true.
(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A) is true, but (R) is false.
(4) (A) is false, but (R) is true.
30. Assertion (A) : The convergent technology is transforming the socio-cultural orders all over
the world.
Reason (R) : The new media have offered expanded options for the users to experiment
with.
Code :
(1) Both (A) and (R) are true.
(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A) is true, but (R) is false.
(4) (A) is false, but (R) is true.
31. Assertion (A) : The distinctions among different media are getting erased fast.
Reason (R) : The convergent digital technology has made the hybrid media possible.
Code :
(1) Both (A) and (R) are true.
(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A) is true, but (R) is false.
(4) (A) is false, but (R) is true.
T T T—



28. AMUFRYT (A): TR fava | Hifed yaw=A & 9m I 4 95 wW L |

T (R): ST TS Hichideh HTHTTSTh TSI ALl 3 WA o AUIEA i FHTHl 88 qH
weyifaa faman ¥

(1) (A) 3R (R) <1 @&t |

(2) (A) 3R (R) THT W& E, AfFA (R), (A) T T =ARA TE T
(3) (A) T &, Afe (R) 7o T

(4) (A) T B, SAfR (R) T2

29. AMUFRYT (A): TILM Hifgd Yeiush araqd § 2794 Fredi § Uehs 91 1 alish @l g |
& (R) : T AAIfSIeh-qehieh! fovd §, i 01 fava-aq 2R 21 5 € |

(1) (A) 3R (R) <1 @&t |

(2) (A) 3R (R) THT W& E, AfFA (R), (A) FT T =ARA TE
(3) (A) T &, Afe (R) 7o T

(4) (A) T B, SAfR (R) T2

30. AMURT (A): TR Gt X fave § gmifse-gishias sqawensti | ufieda o @ €
qd (R): T HIEAT | TAKIE I eI HH o A faehed Suee Y feu ¥
<
(1) (A) 3R (R) <1 @&t |
(2) (A) 3R (R) THT W& E, AfFA (R), (A) FT T =ARA TE
(3) (A) T &, Afe (R) 7o T
(4) (A) T B, SAfR (R) T2

31. AfUEmIH (A): Tafe= el | o asit 9 g 2 @ 2
T (R) : FaTeren fefSea greifment § S Hifean w1 Hva foan T
<
(1) (A) 3R (R) <1 @&t |
(2) (A) 3R (R) THT W& E, AfFA (R), (A) T Tl =ARA TE
3) (A) T &, A (R) TTerd |
(A) T €, AR (R) FE 2
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32. Assertion (A) : The counter-hegemonic media practices will be marginalised in due course.
Reason (R) : It is to neutralise the threat they pose to the established media order.
Code :

(1) Both (A) and (R) are true.
(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A) is true, but (R) is false.
(4) (A) is false, but (R) is true.
33. Assertion (A) : The Indian film industry represents a splintered semiotics of inter-cultural
integration.
Reason (R) : Films in India frequently project sub-cultural themes to exhibit identity
integration.
Code :
(1) Both (A) and (R) are true.
(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A) is true, but (R) is false.
(4) (A) is false, but (R) is true.
34. Assertion (A) : The issue of hyphenated identities dot the discourse of new international
information and communication order.
Reason (R) : The issues of identity and culture often work against cultural homogenisation
prompted by Western media.
Code :
(1) Both (A) and (R) are correct.
(2) Both (A) and (R) are correct, but (R) is not the correct explanation of (A).
(3) (A) is true, but (R) is false.
(4) (A) is false, but (R) is true.
35. Assertion (A) : Mutual understanding forms the basis of an open, two-way communication
in Public Relations.
Reason (R) : For, it enables an organisation to influence public opinion, public judgement
and public behaviour.
Code :
(1) Both (A) and (R) are true.
(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A) is true, but (R) is false.
(4) (A) is false, but (R) is true.
36. Find out the correct chronological sequence of the following Newspapers.
(1) Forward, Bombay Chronicle, Swarajya, National Herald
(2) National Herald, Bombay Chronicle, Swarajya, Forward
(3) Bombay Chronicle, Swarajya, Forward , National Herald
(4) Swarajya, National Herald, Forward, Bombay Chronicle
wasa [ [N E Papert




32.

33.

34.

35.

36.

IUFRIT (A) : TR folieht Hifean wfosy 7 wifaw w s S |

Toh (R): 38 HRO wfq Hifean micsi i 29 aret Tat &1 T97 & 2 |
<

(1) (A) 3R (R) <1 @&t |

(2) (A) 3R (R) THT W& E, AfFA (R), (A) FT T =ARA TE

(3) (A) T &, Afe (R) 7o T

(4) (A) T B, SAfR (R) T2

AR (A): IR Tthed TN SFA-TITHTdH ThHIH0 o 2 TT Hehdl ohl ST € |
T (R): IRd | e TR SY-HiGhids FHUME H Tl i FS¥id id ¢ |
<

(1) (A) 3R (R) <1 @&t |

(2) (A) R (R) THI W&l €, &feh (R), (A) i T&l AT 76l ¢ |

(3) (A) T &, Afe (R) 7o T

(4) (A) T B, SAfR (R) T2

AMURYT (A) : TSI g TeaM 1 fomel 74 Saa a1 iR §9R oFawen § 9 fomm S 2|
T (R): TEE R GEhid & Hag Gikhiaeh Ui EehRaTe § Ufy=wl <31 & HIEa™ GH UeiT
TTE |

<

(1) (A) 3R (R) <1 @&t |

(2) (A) 3R (R) THT W& E, AfFA (R), (A) FT T =ARA TE
(3) (A) T &, Afe (R) 7o T

(4) (A) T B, SAfR (R) T2

AMURYT (A) :  TREAH T, SH-Feh | o, SIaHl H=R H1 STHR S € |
T (R) : I S S Hd, 9 (0 SR S FEER I I i ¢ |
<

(1) (A) 3R (R) <1 @&t |

(2) (A) 3R (R) THT W& E, AfFA (R), (A) T Tl =ARA TE

(3) (A) T &, Afe (R) 7o T

(4) (A) T B, SAfR (R) T2

AT FH=ERYS &1 el etk Taied it |
(1) EE, da8 FieHd, TRIE, T Ses
(2) TN TS, daE hied, WIS, FES
(3) FaE HIfehd], TS, WES, AYHE oS
(4) TS, T TWeE, FES, 998 FHiHA
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37.

38.

39.

40.

41.
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Identify the correct Chronological sequence of the following television networks.

1)

Rupavahini, STAR, Zee TV, Al Jazeera
STAR, Zee TV, Al Jazeera, Rupavahini
Zee TV, Al Jazeera , Rupavahini, STAR
Al Jazeera, Rupavahini, STAR, Zee TV

Write the correct sequence of the following top magazines of the world.

(1)
(2)
(3)
(4)

Time, Reader’s Digest, Cosmopolitan, National Geographic
Reader’s Digest, Cosmopolitan, National Geographic, Time
Cosmopolitan, National Geographic, Time, Reader’s Digest
National Geographic, Time, Reader’s Digest, Cosmopolitan

Find out the correct chronological sequence of the following films.

(1)
(2)
(3)
(4)

Sita Bibaha, Joymati, Kalidas, Ayodyacha Raja
Kalidas, Ayodyacha Raja, Joymati, Sita Bibaha
Ayodyacha Raja, Joymati, Sita Bibaha, Kalidas
Joymati, Sita Bibaha, Ayodyacha Raja, Kalidas

Identify the sequence of the following research studies.

(1)
(2)
(3)
(4)

Communication and perception, War propaganda, experiments in mass
communication, voter studies

War propaganda, experiments in mass communication, voter studies, communication
and perception

Voter studies, War propaganda, experiments in mass communication, communication
and perception

Experiments in mass communication, communication and perception, voter studies,
War propaganda

Match the following :

(a)

List - I List - II

(Author) (Book)

Veer Sanghvi (i) Emergency Retold
M J Akbar (i) Mandate

Kuldip Nayyar (i) Emergency

Coomi Kapoor (iv) A Mirror to power

@ (b) (o) (d)
@ Gv) @ )
(v) (@) (D) (i)
(i) (ii) (iif)  (iv)

(v) (@)

I 1
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37.
38.
39.
40.

41.

i) (i)
noss [ 11

frfaf@d Zellfas S2deh 1 el hIcishA fHfEd it |
(1) qETe, ®R, St 2T &, 376 S
(2) VR, St 3 9, 3T ST, TETe
(3) St 3 A, T TS, EUEIE], ¥R
(4) A SIS, EYETEA, ©R, S 2 &

fova =t f=fafaa Sape 9t &1 W@ Fewwy fafan |
(1) =TeH, J=d Sree, FRANfaed, IvHa fSamntths
(2) T=H SRS, M, A A, 2EH
(3) MR, FvHd SEREeF, 27eH, T4 SEse
(4) S TSEmTEH, 21EH, TS SEse, HEHMTIee

frefafad firedi 1 Wal Fewy fafed e
i fadre, SEEdl, Fee™, ST TS

(

(2) HIcAeME, SAEEE TS, SEHd, i f9ame
(3) STEIEATHI IS, S, Hial faars, Heters
(4) ST, i foers, sEEETE TS, Heles

frfafaa sEyam 1ea9a1 &1 %a fafea wifau |

(1) T9R 3R 914, 95 &1 YR, S-SR | 0], Hagmd 199
(2) IS T VAR, SH-GER H TR0, FA@l ST, AR SR A
(3) HAGHI TEAF, TG I TER, SH-HER H qEm, 9R 3K 9y
(4) SH-HER ¥ T, ER SR 6, AaQ 1, 98 TER

fr=fafaa =1 gafaa it |
T - 1 T - 10
(TE® ) (9 )
(a) =R foee () T fEes
(b) TH S TH (i) IS
(c) FerR" =R (i) SHSIE
(d) F IR (iv) TfREg R
<

@ () (o) (d
1 G @Gv) @ ()
2 Gv) @ @) (@)
G @ (@@ @) (@)
(4) (i (iv) (@)

[ 1
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42. Match the following :

List-I List-II
(Brand) (Tag Line)

(a) Beardo (i)  The real scent of success

(b) Panasonic LED Light (i) Future connected for a smarter India

(c) Denever (ili) Perfectly built

(d) Boch India (iv) Be a man

Code :
@ () (9 (d

1) Gv) @) @ ()

(2) @) Gv) @) @)

3) O @) @v) ()

4) @@ @ @) (v)

43. Match List-I with List-II :

List-I List-II
(Brand) (Tag Line)
(a) BMW (i) Simply clever
(b) Scoda Octiva (ii) Sheer Driving pleasure
(c) Datsun (i) World's Ahead
(d) Honda City (iv) Break Through
Code

@ (b) (o) (d)
1 G @ Gv) ()
@ @ @ @) (@)
®) G@v) @@ @O @
(4) (v) @) (@)

Nast \||H|\|\IHIH||\||H|H| JINLIN
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@ () (o (9
) () @@ @ @)
(i @)
(iv) (i)
(

i) ()

43. G -1 & Gl - 11 § gAfad it |

@ () (o (9
1 G @ Gv) ()
2 @ @ @) (@)
®) Gv) (@@ @ @
(4) (i

)
raest [

(iv) (i

(i)
LA

()

T - 10
CURSIERD)
() T I ARAaE de
(i) TR sfea & wfo= 4 Hag
(iii) gofa: fAfeia
(iv) AT =

e - 11
(2T W)
Tt el

IR grEfan g
goed UesS
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44. Match List-I with List-II :
List-I
(a) Trade books
(b) Paperbacks
(c) Textbooks
(d) Professional books

Code :

@ (b) (o) (d)

1 G @) @ ()
(2 @) @ @) @
G G @ @v) ()
@) Gv) @) @ @

45. Match the following tag line :

List-I
(Brand)
(a) Microtek
(b) Nasaka RO
(c) Olive Active Oil

(d) Berger Paints

@ (b) (o) (d)
1 G @) @ ()
@ @ @ @) (@)
®) G@v) @@ @O @
(4) ®  Gv) ()

a7 \||H|\|\|H|H||\||H|H| L

List-II
(i) Educational in character
(ii) For general consumer
(i) For Specialists

(iv) All things to all people

List-II

(Tag Line)
(i) Go beyond
(i) Easy clean
(iii) Be health sure

(iv) Technology we live

18
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44. G -1 % Gl - 11 § GAfad Hiftag |
T - 1

a) TR THE

b) UTEEH

) HEIIE

d) =EdTE g

@ () (o (9
@ (@) @ (i)
(i) () (v
@ @ Qv
(v) (@) (@) @)

1

S

(

( )
(3) )
(4) iii)

45. Tr=AfafEa 21 ara +1 gafaa st |

Tl -1

(ae)
(a) HTEHICH (i)
(b) TR SR (id)
(c) ohifcra ufeea st (i)
(d) R HeH (iv)
<

@ (b) (9 (d)

() (v) () @ ()
4) (iv) (i)

T - 10
(i) g arE
(i) | 3UHE & fag
(iii)  Terr= & fere
(iv) T4 FB Fa* AU

eIl - 11
(2T W)
AT Afed

i) STl 9 9%

=Y sy
Yrenfirent fored &q =d §
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Read the passage carefully and answer questions from No. 46 to No. 50

With the proliferation of printed and especially broadcast media in the late nineteenth and
early-twentieth century serious concerns about the social impact of the mass media emerged. There
was considerable excitement about the positive and constructive contribution of the media to
peaceful international relations. Such positive expectations were expressed in the 1933 Convention
for Facilitating the International Circulation of Films of an Educational Character. This Convention
was signed at Geneva on October 11, 1933. The Contracting parties to the Convention, which was
registered with the secretariat of the League of Nations, considered the international circulation of
educational films which contribute “towards the mutual understanding of peoples, in conformity
with the aims of the League of Nations and consequently encourage moral disarmament” highly
desirable. In order to facilitate the circulation of such films the signatories agreed to exempt their
importation, transit, and exportation from all Customs duties and accessory charges of any kind.
There was however also a serious concern about the negative social impact of the mass media. A
moral, educational concern was expressed regarding the spread across borders of obscene
publications. This concern resulted in the adoption of the 1910 and 1924 treaties on traffic in
obscene publications. The 1924 International Convention for the Suppression of the Circulation of
and Traffic in Obscene Publications declared it a punishable offence “to make or produce or have
in possession (for trade or public exhibition) obscene writings, drawings, prints, paintings, printed
matter, pictures, posters, emblems, photographs, cinematograph films or any other obscene objects.”
It was also punishable to import or export said obscene matters for trade or public exhibition and
persons committing the offence “shall be amenable to the Courts of the Contracting Party in whose
territories the offence... was committed.” Concern about the negative impact of the mass media
also arose from the increasing use of the mass media (in the course of the nineteenth century) as
instruments of foreign diplomacy. Although this was particularly the case with the newspapers,
the development of wireless radio did significantly increase the potential for this new form of
diplomacy. Increasingly diplomats shifted from traditional forms of silent diplomacy to a public
diplomacy in which the constituencies of other states were directly addressed. In most cases this
in fact amounted to the propagandistic abuse of the radio. During World War I an extensive use
was made of the means of propaganda. This psychological warfare continued after the war had

ended and International short wave radio began its proliferation.

46. What was the issue related to the proliferation of media in the early twentieth century ?

(1) Media reach (2) Social impact
(3) Passive excitement (4) Competition among media
s [ ANV AN 0




fAfafEa TenyT sl ufed 3T 999 W& 46 § 50 3T ST |

a9t & I 3R SiEEl gal & YE § gEur iR fovva: JeRy & fomRr ¥ S9-99R &
gt gaE & Fad H TR fHa Ter @ e ¥ wifaqel s Hed | wifew F wewers ok
TEATH ARTEH o oK H ST I ot | 1933 & Sifareh fhowl & Siaiisea uiare giasn g e § uEf
HHNIcHS STULT e i TS of | 39 G o ] 92 11 STeRieR, 1933 § g&aiei fhu e 9| i i
I o e | Yeiiehd 39 T § 9T o aTe el J Nifersk el & U8 Sfmigia uiEme & afa
i TE, fome TR ST A9 % 3EeYd o STIEY ANl i TER T9E SR s gionTa: Afasw
TSR0 Tl WicHTied e ol faen | "' AFTeM 1| UH fhewi o TREme o1 o™ & fa sxaaradl ol
J Ik TG, IRTHA SR fata 61 9ot T Yokl 3R it YahR o STuT U9RI 9 §2 < W HeHtd =
I | Afh SH-H9R % THRIHS TS GH91E o 9 7 ot TR a1 =ea &6 7 ot | 9+ s steeta
Y o FER & 9R H Afae i Aferes a1 s7aq & € off | g6 a1 & aRoma: steelid weheE %
T o G H 1910 31X 1924 w1 GiE=i 1 S0 T § | AT Tl o Y= SR STaT-siel
I T H & AT 1924 & qEE G | ¢ 196l T i 9AR R I Safed i 91 3794
IE WA (AR F1 9esieh 9eH), Swera o, gifa, fHew, g, fies g, o9, diey, v,
TR, faTaReRIs fhen =1 i 311 eTvelia Tt 1 S oT9we siftd foram T o1 | 3e sTeefe
HIUT <1 AR A1 Frewii-eh Ye3 o foru Amamd a1 fafa s off <eia oo ¥ SR i safad 59 sty
I HET 3H W 38 Gy W TR FH aTel 39 o¥ & AEEd H GheHl Jardl S, 596 &5 § 498
STy foha T €17 SH-HER % TR JuTe o 9 | T, fagel Temias o el o §9 | sH-EER
T YA T (FEHTEel 9 H) F ot 91 €| greliteh LT fasie €9 § YHER-5 & A9l | g3 8, ey Sar
e & fam 3 59 73 UsHTaE €9 % fAu GumEand S 5 e < | s9E Yid YeHiaeal & IR §Y
Y Qe TSATgehdl 1 A9 9g9g R ST ol §, S5 SR 317 T4l o 0 bl Gre Hafera
Toran o9 o | afereRTen Ae | A §, Wedl #1 weR § geuant 5 @ gad favd 335 % SR TER
o T 1 AT WA T3 T o1 | F% THAA S ST, 95 THE o o 91g SR W@ iR ST
vIte 3 e = fowm g1 & |

46. SIEEl F&l o Y& H HifsA % foar | Hafed qas 31 92
(1) Hifean =i wg= (2) @ gaE
(3) TR foamn (4) wifean § gfaeasi

waes [N L



47. The Geneva Convention wanted the promotion of educational films to :
(1) Export them (2) Import them

(3) Encourage their circulation (4) Support moral disarmament

48. The 1924 International Convention made the declaration that the trade and public exhibition
of obscene matters are :

(1) A punishable offence
(2) A transient phenomenon
(3) To be exempted from customs duty

(4) Artistic representations

49. What was the other concern of the Convention ?
(1) Emphasis on traditional forms of silent diplomacy
(2) Use of newspapers for communication
(3) Use of media as instruments of diplomacy

(4) Understanding the new forms of media

50. The passage has an over-all description of mass media’s :
1) Role for peaceful purposes

2

—

Adoption of important treaties

3 Use for educational communication

—

(
(
(
(4) Positive as well as negative use

-00o0-
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47.

48.

49.

50.

ST Ter frefataa § 9 faaes fou Sfers fredi i agren <1 = o1 ?
(1) [ %A & fau (2) oTEE FH & fag
(3) 3 U= g & fore (4) Hfaw e & 9949 & fag

1924 o ST TS | S0 %1 TS o o STecial ARl 1 SR 3R e 9ee
(1) T ooy B

(2) TR ftee ¥

(3) 3 HHReH 9§ T2 & S|

(4) e T T

=9 GeH &1 37 fHard =4n o ?

(1) ¥d TSR & IRIRE T T d6

(2) ¥ER & AU FRERTEA H TER

(3) TSI o HIEH o ®Y H HIfSAT T FAN
(4) ifea & T4 ®9 Hl FHA

=9 T | SH-HER % Treafatad § 9 fegen gau faeo femn g2
(1)  ifqqel gASHI o fau SH-F=R &1 e

(2) wEEYUl HiEEl 1 ST

(3) e TR & fow swem wEm

@

)  HERIHE Al THERES TA

-00o0-

waes [N 2
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